WEBINAR

SAP Analytics, Power Bl, & BEx Query Bursting
mit APOS Publisher

Grundlagen, neue Funktionen
und erweiterte Visualisierung

it APOS



Die heutigen Themen

* Dynamischer Report-Bursting-Prozess
» Multi-BI-Plattform-Unterstiitzung fiir Bursting
* Erweiterte Visualisierungen mit graphomate Hiia
 Neue Funktion! BEx Query Bursting ! ' ;:

* Neue Funktion! Planung mit individuellen Kalendern . lg
* Neue Funktion! Externes Scheduling [ % m

° Q&A — siehe Webinar-Konsole

i APOS



Die heutigen Referenten:

(1|} Werist APOS?

Gegrundet 1992

« Softwarelosungen fur Bl & Analytics
* \Vereinfachen, automatisieren und erweitern

 Reporting-Automatisierung und Verteilung

« Plattformmanagement

« Strategische SDK-Entwicklung und Beratung
* Hunderte Kunden weltweit

L

LARS SCHUBERT
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Zugriff auf Reportinformationen

e Pull - Self-Service Bl
e Push -7?




Zugriff auf Reportinformationen — SAP Analytics

Informationsempfanger

 \Viele weitere Reportinganforderungen existieren aulRerhalb der
Analytics Plattformnutzer.

Push Distribution ist erforderlich, wenn kein Zugriff auf die Analytics
Plattform besteht.

Einschrankungen von Analytics Plattformen bei
Push Distribution:

 Keine oder eingeschrankte Push
Funktionen

 Push haufig nur an Plattformnutzer
moglich

 Volumenlimits
 Zeitliche Einschrankungen

e Formatlimits

[  Keine dynamischen Prozesse ]




Informationsempfanger

pxterne Empfange,




Reportverteilung — Interne Empfanger




Reportverteilung — Externe Empfanger

Lieferanten
externe Empfange,. :

\“\,eme Empfé'nge,.

Qualitats, Performance
und Fehlerreports

Wochentliche
Lieferstatusreports

SAP ¢

MgEE:

Analytics Plattform
Nutzer

Compliance und
Performance Reports auf
Behordenebene




Reportverteilung — Plattformnutzer

externe Empfange,.




Gemeinsame Faktoren bei der Reportverteilung

* Einheitliche Informationsbedurfnisse BN
» Strategische Teams oder groRe Benutzergruppen bendtigen ahnliche Informationen —
 Konsistente und vorhersehbare Zyklen
* Informationen werden zu festen Zeitpunkten benotigt
 Wiederkehrender Bedarf, taglich, wochentlich, monatlich oder quartalsweise Mﬂ 1 —— @

 Personalisierte Reports
 Jeder Empfanger erhalt eine individuell auf ihn zugeschnittene Reportversion

I
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Automatisierunq ist

erforderlich, um diese

|
|
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I

Anforderungen zu
erfullen!

Analytics Plattform
Nutzer

OIOID



APOS Publisher for Cloud

APQS Publisher ist eine Softwarelosung zur automatisierten Erstellung personalisierter
Reportversionen sowie zur strukturierten, kontrollierten und verwalteten Verteilung an
definierte Benutzer und Zielorte.

Die richtigen Informationen, an die richtigen Personen, im richtigen Format und
zum richtigen Zeitpunkt.

 Automatisierte Reportgenerierung - die richtigen Reportinhalte

i
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« Automatisierte Reportverteilung - an die richtigen Personen

» Automatisiertes Prozess Timing — zum richtigen Zeitpunkt Unterstiitzte Plattformen:
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ey + SAP Analysis for Office :
Report Broadcasting =[]

Power Bl :
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Kundenprofil

Bechtle AG - ein fiihrender européischer IT-Dienstleister fiir zukunftsfahige IT-Architekturen
 aktivin 14 europaischen Landern —
« 120 Standorten R

O bechtle

Landschaft und zentrale Herausforderung
 Migration weg von SAP BusinessObjects

 Bestehende Finanzreporting Szenarien mussten Ubernommen werden
« Empfangergruppen aus Vorstand und Aufsichtsrat

» Sichere Finanzkontrollen und Ausbau der Kommunikation

i APOS



Losungsanforderungen

« "Push" Distribution per E-Mall

Empfangerspezifische Reports

Embedded Reports innerhalb der E-Mails

Sichere Verteilung hochsensibler Daten
Triggerbasierte Automatisierung und Verteilungslogik

Herausforderungen der Losung:

Einschrankungen bei der Reportverteilung:
 Begrenzung beim Verteilvolumen
 Begrenzungen bei der Verteilungsfrequenz
* Fehlende Flexibilitat der Standardlosung

O bechl;le_

APOS



Ergebnisse und Kundenfeedback

APOS Publisher wurde erfolgreich eingefiihrt und ermoglichte:

« Zuverlassige Verteilung kritischer Finanzreports
« Ablosung der bisherigen Legacy Bl Plattform

‘Mit APOS kdnnen wir tagliche und monatliche Reports direkt an Gescha
und Vorstandsmitglieder verteilen. Die Automatisierungsfunktionen spare
aus Sicherheits als auch aus Prozesssicht sehr viel Zeit.”

Gottfried Pfell
Group Controlling Manager
Bechtle AG

) bechtle



ALAN GOLDING

Solution Consulting Manager
APOS
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APOS Publisher Process

Report
Generation

SAP

Analytics Cloud

q,a APOS

Dynamic
Recipient Data

i Sam

BEH

Publisher

Process Timing
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APOS Publisher Process

Report
Generation

Dynamic
Recipient Data

i Sam

SAP

Analysis for Office

o

2 £

BEH

—

APOS
Publisher

Process Timing

C:\

: SAP Analysis for Office

Report Distribution

IE]]
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IE]]
@,

E]]
Q,
=

o > A

Process Controls

Email
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Network Folder

FTP / SFTP
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Google Drive
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APOS Publisher Process: Multi-Platform

Report Generation Report Distribution

m
Power Bl

=_ "

Dynamic Publisher
Recipient Data

WA EO @ b A

Process Timing Process Controls
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Report Generation

...dynamic, data driven report generation

it APOS



Dynamic Recipient Data

A data source provided by customer which
contains values to drive dynamic report

filtering and control report distribution. The APOS Publisher bursting

definition creates the framework

Any ODBC / OLE DB data source and rules for the broadcast.

o Excel, Access

«  SQL Server, Azure SQL Server . - .
- Google, AWS, Snowflake The Dynamic Recipient Data drives

S/4HANA, Datasphere, BW, BW/4HANA Dynamic the specific values of the broadcast.
Recipient Data

it APOS



Dynamic Recipient Broadcasting

Ell

1 |Email TO

Filtervalue

Total Solutions

Windy Roads
shn Carrt

ar Manufacture

Total Solutions
Windy Roads
shn carrt
r Manufacture

Total Solutions
Windy Roads
ash n Carrt

r Manufacture

Total Solutions

Format
PDF
PDF
PDF
XLS
PDF
PDF
PDF
PDF
PDF
PDF
PDF
PDF
PDF
PDF
PDF
PDF
PDF
PDF
PDF
PDF
PDF

Country

UK
Ireland
Mexico
France

Netherlands
Belgium
Argentina

Portugal
Ital
Thailand

Salesperson 1

Salesperson 2

APOS
Publisher

Dynamic
Recipient Data

Bursting

Definition Salesperson 4
Rules

Salesperson 5

i APOS



Unlimited Use Cases

1 |Email TO

Salesperson 1

— 0

Salesperson 2

— 6

Salesperson 3

e

Salesperson 4

Filtervalue Format
3 PDF
PDF
PDF

Ireland
Mexico
Vianufacture

olutians ol Salesperson 5

Belgium
entina
in

Portugal

:::’i’land w
; _ Dynamic
i Recipient Data

Store 1

Store 2

4 -m

Production Facility 1

Production Facility 3

Production Facility 4




Process Timing

...at the right time

it APOS



Process Timing - Execution Triggers

Date + Time

» Single or Recurring
* Hourly, Daily, Weekly, Monthly

Command Line

* Process chain integration
« Automation tool integration
* Botintegration

Conditional

» Business rules driven trigger
* Execution by threshold value criteria
« Data load completion triggers

Agentic Al

Integration with Agentic Al
Al can drive broadcast with dynamic
selection of reports, recipients, filters

) K
—
z
P

APOS
Publisher

Automated Execution

Information
Recipients

Reports Delivered &

Consumed
(PDF, XLS, PPT, DOC, +)



Demonstration

it APOS



LARS SCHUBERT

Grunder und
Geschaftsfuhrer
graphomate

it APOS



Was sind die IBCS?

... und wie graphomate lhnen hilft diese umzusetzen

Lars Schubert
Grinder und Geschaftsfihrer, graphomate GmbH

e

Mai 2026 Partner



grapho il

Uns gibt es seit 2010 und wir sitzen in Kiel

Wir bieten Visualisierungserweiterungen — die graphomate suite — fir

+ SAP Analytics Cloud (SAC)
+ SAP UI5, SAP Lumira Designer und Web Intelligence

+ Power Bl und MS 365

+ Tableau

Das Besondere: die graphomate suite funktioniert in diesen Bl-Tools identisch

Weiterhin bieten wir die graphomate tiles und die graphomate comments fiir die SAC an

165+ Kunden mit ~50.000 Nutzen verwenden unsere Entwicklungen weltweit



@ ® INTERNATIONAL
International Business Communication Standards (IBCS) |m SommunicATIoN grapho:.n nate.il
STANDARDS

® ®
|w Konzept Veranstaltungen Software Skills Ressourcen Testimonials Shop jo

IBCS: STANDARDS FUR KLARE
GESCHAFTSKOMMUNIKATION

Uberzeugend Berichten unter Einsatz der 150-24856-Notatio

Anmelden und kostenloses Buch (PDF) erhalten



https://www.ibcs-shop.com/register/

Raise question

Situation "Our goal is 20% profit on sales'

Problerr t on sales forecast is 3%

The pro

Question "How can we achieve our goal?"

..and now our message is the
answer to this question!

er message

explain, or suggest

Detection
s'down" | "Sales are mEUR 5 below..."
Explanation

"Prices down" | "...because of a 10% decrease.
Suggestion

"Strategy change" | "...therefore we should change:

SA3.2 Say message first

The market for Project
too small and we expéct

We should stop ProjectB
* Market is too small

« Competition is very high
« Costs are above budget
* Quality is unattainable
unattainable. Therefore, w

SA 4 Support message

SA 4.1 Provide evidence

We offer interesting colors
for all our models

We offer interesting colors
for all our models

These colors.

SA42 Use precise words

Cost cut of 3.5 mEUR
Between 98 and 102 units;
Variance of +9%
60r 7 tons

above plan

SA43 Highlight message

Sales decreased by 18% Sales decreased by 18%

SA44 Name sources
Employees in FTE Employees in FTE

56

Jan

Source: HR statistics!

UN 2.3 Unify the position of legends and labels

15
H 12 13
: S B

Jan| Feb|Mar| Apr
5 2 6

4 Zurich

Vienna

Jan Feb Mar Apr

UN 3 Unify dimensions

UN 3.1 Unify measures

Sales per capita (Ratio)

orizontal axes

17 18

proious [ [ o

Forecast

Plan

19 20 21

Q1 Q2 Q3 Q4 Q1

UN 3.4 Unify structure dimensions, use vertical axes

Products

Countries

C2 C3 C4 C5

UN 4 Unify analyses

UN 4.1 Unify scenario analyses

Abs. variances
Y

Comparisons
PY AP
p— )
USA
AC
PL APL
UK 2?7
USA i
FC

UN 4.2 Unify time series analyses

Analyses  Symbol  Example

AC'21-AC'20
Feb..Jun'21
Jun'21

Difference  x-y
Timespan  a.b
Year to date X
Yeartogo  x Jun'21
Rolling Jun'21
Average 921
First day Aug'21
Last day Aug'21

UN 5 Unify indicators

UN 5.1 Unify highlighting indicators

—

Rel. variances

BPY%
a

APL%
I

Application
"Year to date”

Jan _Feb _Mar

Reduce empty space

O 3 Add data

Add data points

Add dimensions

Dne dimension

Sales in EUR
Jan Feb Mar

Germany 502 456 243
Austria 49 34 44
France 89 83 89
Italy T123 101 117

Sweden 77 88 8

Denmark 34 37 45

Three and five dimensions

O 4 Add elements

Show overlay charts

Show multi-tier charts

+101 479
i | APL

73
453
315 292

AC
Oct Nov Dec

) 4.4 Embed chart elements in

PY AC APY
e 271

84 87 43

123 234 546
22 46 86

167 170 +3

)4.5 Embed explanations

ipments in t

London
Paris
Rome
Berlin

Benchmark

tables
Sales in kEUR
2021
PY AC
Germany 84 87

Austria 19 17 -2
28 27

France

Rest 3 30 |[wm3

167 170

Europe

Shipments in t

ol

CH2.2 Use creative solutions for challenging scaling issues

CH 3 Avoid misleading
representations

EX 2.3 Replace radar and funnel
a

CH3.1 Use correct area comparisons, prefer linear ones

CH 3.3 Avoid misleading colored areas in maps

Market share
and market size

Market share
W >30%
W >20%
W >10%
W <10%

CH 4 Use the same scales

CH 4.1 Use identical scale for the same unit

Sales
in mUSD

55

CH4.3 Use scaling indicators if necessary

Sales Profit
inmuUsSD in mU;

CH 4.4 Use outlier indi

Shipments in t

Shipments in t
APY% APY%

48 +10 48 +10

I

Net sales
COGS
Contribution
Fixed costs
Profit befors

Net sales

COGS
Contribution
Fixed costs
Profit before tax
Tax

Profit after tax

EX 3 Replace inappropriate

representations

EX3.1 Prefer quantitative representations

Profit
in muUSD

EX 4 Add compariso

EX 4.1 Add scenarios
Profit on sales in %

6.5

EX 4.2 Add variances

Profit Net sales
inmuUSD
PL

Explain causes

Show tree structures

ntations

Profit on sales in %

65
PY S

Net sales

PL

§12.2  Avoid decorative colors

S12.3  Avoid decorative fonts
S SUCCES
SUCCESS ghbeess

SUCCESS

Replace with
cleaner layout

SUCCESS

Replace grid lines and value axes with data labels

S13.2  Avoid vertical lines by right-aligning data

Sl 4 Avoid redundancies

S§14.1  Avoid superfluous extra wol

Total sales in kEUR

Germany

Sales in kEUR

Germany

France
Italy

France
Italy

Other Gountries

Other countries

$m of Europe

S14.2  Avoid obvious terms

Chart analysis
Alpha Corporation
Stock development i

Cofament:
Reserved stock not included

S§14.3  Avoid repeated terms

Q1 Q2 Q3 Q4

20212021 20212021

SI5 Avoid distracting
details

S15.1  Avoid labels for small vals

Europe

Alpha Corporation
Stock® in kUSD

[ |

*Reserved stock not included

Sales by division
2021

iy I I

Beta

Q1 Q2 Q3 Q4

ST2.1 Build non-overlapping report structures

Project Beta
+Name
+Manager
+Team
+Results
+Schedule
+Costs

+Manager
+Team
+Results
+Expeps

Calculation

* Sales

« Variable costs
« Contribution
« Fixed costs

« Profit

Calculation
« Sales
« Variable costs

Export countries
* Austria

« Germany « Germany

« Switzerland « Switzerland
. « Norway

« Sweden

« Denmark

« Finland

Export countries
« Austria

ST 3 Build collectively
exhaustive elements

ST 3.1 Build exhaustive arguments

We think of all optiop We think of all options

« New products, old location
« Old products, old location
« New products, new location
« Old products, new location

tive structures

World
America America
Europe Europe
Asia Asia
Africa
RoW

ST 4 Build hierarchical
structures

ST4.1 Use deductive reasonin:

S o _

ST4.2 Use inductive reasoning

Statement ——>

ST 5 Visualize structure

ST6.1 Visualize structure in reports

= =




Dinge, die dasselbe bedeuten,
sollten auch gleich aussehen.
Dr. Rolf Hichert



Ein Dashboard von mir aus dem Jahr 2008 graphomate.il

| KUSTRM: Al KUSTen . | [_auswani_| Datenstand: I 042009 |_Druck @ildschirm) |
Datenquelle: v|  Betrachtungszeitraum:  Roberend v
| 05.2007 - 04.2008 | | 05.2008 - 04.2009 |

" 36K

2, K
24K

1
12K
1LIK 13K
600 600
o o

o R w
mom

smcm Howanber 2007 Wm Hovember 2008
Cltober 2007 m«m Clktober 2008 m«m nuuzooo
Altiv ZKE W W Aiv ZKB
Fassiv IKB [0 I FPassiv ZKB
Provision/Entgelt Provision/Entgelt

Produktverrechrung Zins | I Produktverrechnung Zins

Handelsergebnis | | Handelsergebnis

ASF I W A&F

Produktnutzung (rollierend)




Mein Design war jedoch typisch fiir diese Zeit ... graphomate Al

Sales Dashboard (in Mio. €)

~ =

‘@ [ore @rs | @r | @as o | @ws @ [@wsc |[@ac |

Umsatzerlose kum. Ist 2010 nach GB Umsatzerlése kumuliert
1.600.000
1.400.000
1.200.000
B RE
pS 1.000.000
RL 800.000
AS 600.000
AM 400.000
B Ms
W Ls 200.000
B LSC 0
AC Jan Feb Mrz Apr Mai Jun Jul Aug Sep Okt MNov Dez
B I1st2010 ¢ Plan2010 | | Ist2009 ¢ HR 102010
Umsatzerlose kumuliert
Jan Feb Mrz Apr Mai Jun Jul Aug Sep Okt MNov Dez
Ist 2010 81.657 192.189 334 484 481.353 568.213 693.323 819.389 948.082 1.080.359 1.220987 1.367.516 0
Plan 2010 95.794 206.796 341.200 489.934 598.084 7326817 8646833 981.032 1.107.140 1.238.509 1.3689.606 1.505.547
Ist 2009 B86.575 192397 320.890 446 618 568.046 691.353 821.876 928.115 1.048.132 1174075 1.296.332 1.439.017

HR 10 2010 1510906 1510906 1510906 1510906 1510906 1510906 1510906 1510906 1.510.906 1.510906 1.510.906 1.510.906

' Drucken

@ Abw. % kleiner-3 [ Abw. % zwischen-3und0 () Abw. % griBer 0



L @ INTERNATIONAL
. . . . BUSINESS
... die gleichen Daten nach den IBCS visualisiert |m SommuncaTon grapho i
ACME Inc
Umsatz in Mio. €
2015 PL; IST
nach Geschaftsbereichen PL, IST: _Nov nach Monaten PL, IST: Jan..Nov; FC: Dez
PLost APL APL% +11 +12 | *15
+5 +5  *
AS -20 s I | | | AL
. 1 = L ]
s +45 —+13 L 0 : l "L
g 5
PS -13 -7HH 15 47
RE -3 -2 +8 #1245 +g +15 | *20
-0 -2 -
AC -7 -10 M -14 9y 9 6 1 .
s b o 142 147 | 158 IST.FC
PL
A -5 -11 =
LSC -2 10—
AL s -7 -28 l—
nach Regionen PL, IST: _Nov
PL st APL APLY%
Europa 182 =20 -2
Amerika -6 -6
Asian +G5 +5
Mid-East -6 d«d4 -55
Welt 03 -25‘] -24




Die IBCS basieren auf sieben Grundregeln, die das Akronym SUCCESS bilden grapho il

SIMPLIFY  Kompliziertheit vermeiden

UNIFY Bedeutung vereinheitlichen
CONDENSE Informationen verdichten
CHECK Qualitat sicherstellen
EXPRESS Visualisierung wahlen

SAY Botschaft vermitteln

STRUCTURE Inhalt gliedern



Das vermutlich schlechteste Diagramm der Welt graphomate.il

evenue: Current Versus Prior Period e X

Print Close
| — 200,000

i | [
’ — 1€0.000 P
| i 5
@ > - 120,000 'g
_50. 240,000 - B =
‘}; - . 80,000 ﬁ
2 160,000 — L &
o
2 ~ 40,000 F
> 20,000 L 5
"CENTRAL | EASTERN SOUTHERN WESTERN | 2
REGION REGION REGION  REGION g
.

Region

TV Forecasted Dollare " EForacasted Units “ Dollars
B Year Ago Dollars

Quelle: Stephen Few Blog


https://www.perceptualedge.com/blog/?p=784

graphomate.il

Regional Revenue: Current Versus Prior Period

S
| 200.000 £
400.000 - | S
U | 160.000 T
£ 320.000 | | 2
—_ M
C S | 120.000 §
% 240.000 - | S
00 80.000
C ffu 160.000 | | ©
ks | 40000 R
. . . . «»  80.000 - | -
EXPRESS Visualisierung wahlen - | . 3
8 0 1 A T / 3
S CENTRAL  EASTERN SOUTHERN WESTERN g
REGION REGION REGION REGION L
S Region
H Year Ago Dallars Dollars
«=O==Forecasted Dollars ==@=s=Forecasted Units




graphomate .1l

CHECK

EXPRESS

Qualitat sicherstellen

Visualisierung wahlen

Regional Revenue: Current Versus Prior Period

400.000 -

320.000 -

240.000 -

160.000 -

80.000 -

4 A A A A
— — — — — —. — —. — —

200.000
160.000
120.000
g— 80.000

40.000

7 7 7

Dollars, Year Ago Dollars

CENTRAL
REGION

u Year Ago Dollars

EASTERN  SOUTHERN  WESTERN
REGION REGION REGION

Region
Dollars

O Forecasted Dollars e=is=Forecasted Units

Forecasted Dollars, Forecasted Units
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Regional Revenue: Current Versus Prior Period

S
)
400.000 | 200Q0 =
U 1] )
000 T
» 320.000 | 100000 2
© ! S
> 120.000
¢ 8 240.000 1| g
(@) ) | L
L o 80.000
CHECK Qualitat sicherstellen . 160.000 | ©
= 1] 40.000 8
: . . & 80.000 | o
EXPRESS Visualisierung wahlen 5 I . 3
E 0 V4 £ Z = §
S CENTRAL  EASTERN  SOUTHERN  WESTERN =
REGION REGION REGION REGION b
S Region
u Year Ago Dollars Dollars
O-=Forecasted Dollars ==Bs=Forecasted Units
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Regional Revenue: Current Versus Prior Period

S
400.000 -
U -
o 320.000 -
©
C ] 240.000
(@)
. <
CHECK Qualitat sicherstellen c 160.000 -
Q
>_
. .. . > 80.000
EXPRESS  Visualisierung wihlen £ J'I-I
8 0 : £ Z 7
S CENTRAL  EASTERN SOUTHERN WESTERN
REGION REGION REGION REGION
S Region
® Year Ago Dollars Dollars  m Forecasted Dollars
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CHECK

EXPRESS

Qualitat sicherstellen

Visualisierung wahlen

Regional Revenue: Current Versus Prior Period

WESTERN REGION

SOUTHERN REGION

EASTERN REGION

Region

CENTRAL REGION

0

u Year Ago Dollars

IR

80.000 160.000 240.000 320.000 400.0

Dollars

1 Forecasted Dollars




graphomate .1l

U
C
CHECK Qualitat sicherstellen
EXPRESS Visualisierung wahlen
S

STRUCTURE Inhalt gliedern

Regional Revenue: Current Versus Prior Period

WESTERN REGION

SOUTHERN REGION

Region

EASTERN REGION

CENTRAL REGION

i

0

u Year Ago Dollars

80.000 160.000 240.000 320.000 400.0

Dollars

1 Forecasted Dollars




graphomate.il

SIMPLIFY

U

C

CHECK

EXPRESS

S

Kompliziertheit vermeiden

Qualitat sicherstellen

Visualisierung wahlen

STRUCTURE Inhalt gliedern

ACME Ltd., Regions
Revenue in $
2015 M PY, = AY, M FC

Western F—:
Southemn ’=
0 | 80.600 | 160:000 2401000



graphomate.il

SIMPLIFY

UNIFY

C

CHECK

EXPRESS

S

Kompliziertheit vermeiden

Bedeutung vereinheitlichen

Qualitat sicherstellen

Visualisierung wahlen

STRUCTURE Inhalt gliedern

ACME Ltd., Regions
Revenue in $
2015 mPY, = AY, B FC

Western

Southern

Eastern

Central

.
| 90.000
72.000

CTHE 36.000
1

65.000
64.000
142.000

180.000
90.000

r 160.000
| 70.000

112.000

. 124.000



grapho

SIMPLIFY  Kompliziertheit vermeiden

UNIFY Bedeutung vereinheitlichen
C
CHECK Qualitat sicherstellen

EXPRESS Visualisierung wahlen
S

STRUCTURE Inhalt gliedern

ACME Ltd., Regions
Revenue in $
2015 VPY, MAY,KAFC

Central

Eastern

Southern

Western

112K
Q7727000002000 400K

o

I—

64K
65k

90k
93k
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ACME Ltd., Regions

Revenue in $
SIMPLIFY  Kompliziertheit vermeiden 2015 V PY, MAY, ZFC

AFC AFC%

UNIFY Bedeutung vereinheitlichen
Central 112k i +12k —l +12%
CONDENSE Informationen verdichten 10

Eastern MSOK -3km -3% WM
CHECK Qualitat sicherstellen 93k
EXPRESS  Visualisierung wahlen i M%‘;’; i § 2% i

S Western 72k -2k H -3% K
74k

STRUCTURE Inhalt gliedern
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SIMPLIFY  Kompliziertheit vermeiden

UNIFY Bedeutung vereinheitlichen
CONDENSE Informationen verdichten
CHECK Qualitat sicherstellen
EXPRESS Visualisierung wahlen

SAY Botschaft vermitteln

STRUCTURE Inhalt gliedern

ACME Ltd., Regions

Revenue in $
2015 VPY, MAY,KAFC

93k
A e

Central

Eastern
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Noch einmal im direkten Vergleich

graphomate .1l
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graphomate chartrix — neues, interaktives User-Interface zur Einstellung von Parametern
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graphomate for SAP Analytics Cloud (SAC) graphomate .1l

Ein einfacher, interaktiver One-Pager mit unseren graphomate charts und matrix
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Naturlich konnte ich in 15 Minuten nur an der Oberflache kratzen,

kontaktieren Sie mich gern fir eine ausfihrliche Prasentation.

graphomate .1l

Lars Schubert

graphomate GmbH

blog.graphomate.com

graphomate video

lars.schubert@graphomate.com

+49 431 289 481 78
http://www.graphomate.com

graphomate GmbH
Yorckstr. 4
24105 Kiel

Germany
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BEx Query Bursting

Vast numbers of BEx queries in use

Proven, trusted data connection assets

Support for BEx reports has been deprecated

Organizations need options for BEx report broadcast use cases

iAPOS



APOS Publisher: BEx Query Bursting

Report Generation

Dynamic Recipient Data
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SAP BW BEx Query - Bursting and Distribution

Target SAP BW BEx Queries for bursting processes New Feature
BEx Query: Publisher: Publisher:
 Target BEx queries from SAP BW  Dynamically filter per recipient « Delivered for recipients as Excel,
7.3, 74,75, & BW/4HANA » Format the data into an excel grid PDF, CSV
with custom formatting options  Delivered to various destinations

Dynamic Information

Recipients

@ ]
[ Y .
MM
Acme Co $84,200 §
MR @IIMMMMN#
@ Globex $61,500 ininitd
|

Initech $39,800

Umbrella $27,100



BEx Query Bursting — Output showcase

Sales_ by Region_Q1.xlsx APOS

Region Q1 Revenue Q2 Revenues Q3 Revenue Y TD Total 246 Growth

Morth America 54,821,340 §5,102,780 55,445,200 515,369,320

52105 sioas Publisher:

Asia Pacific

Lt Amenca  sizsasso  sisss . . « Customized formatting options
e s = sescacn right within APOS Publisher

Africa

TOTAL 513,461,980 514,442,260 $15,711,440 543,615,680 g L appllcatlon

» Templates, Macros, Formulas

Regional Sales Report
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TOTAL 390 53,885,800 S5875,200 5388,580 $5,149.580
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User Groups Users
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Process Timing

...at the right time
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Process Timing - Execution Triggers
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Process Timing - Execution Triggers
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Process Timing — Custom Calendar New Feature

C UStom Calendar Business Calendar Management

U U
Calendar Type: Custom
% Calendar Name: Last day of the manth
Calendar Description: Scheduled month end close on the last day of each month

Everyday
betwsen | May 20, 2026 @~ |and | May 21,2026 B |

Custom Calendars January, 2026 February, 2026 March, 2026 April, 2026
: i i Sun Mon Tue Wed Thu

Sun Mon Tue Wed Thu Tue Wed Thu Sun Mon Tue Wed Thu

Last day of the month .- : SR . 6

10 8 9 1 13

First day of the month . ' 7 15 6 17 18 20

24 7 22 23 24 25 [ 27

15t of every month 29 30 3

May, 2026 June, 2026 July, 2026 August, 2026

Create mU|tip|e Calendars for Sun Mon Tue Wed Thu Tue Wed Thu Sun Mon Tue Wed Thu Mon Tue Wed Thu
. . 0 2 3 4 1 2
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17 19 [20] 2 23 24 25 ] 19 20 21 2 23 17 18 19

hO”dayS 24 26 27 28 30 26 27 28 29 30 24 25 26

31

SeleCt your Own SpeCiﬁC days September, 2026 QOctober, 2026 Movember, 2026 December, 2026

' Sun Mon Tue Wed Thu i Tue Wed Thu i Sun Mon Tue Wed Thu
between a given date range T 1
] 7 3 3 10 & 7 3
13 153 18 17
20 2 23 24
27 29 30

[ ] Today: 2026-05-20




Process Timing - Custom Calendar

Custom Calendar
=

Custom Calendars:

 Last day of the month

* First day of the month

« 15" of every month s

 Create multiple calendars for gum— e
geographic locations and public
holidays

 Select your own specific days
between a given date range
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Process Timing - Command Line Trigger

» Executes a burst via a command issued externally
» |deal for process-driven and automation-led environments
 Enables tight integration with enterprise workflows

Command-line instructions Command is run as
are embedded in any defined within that
application that can execute application

-—

Script

APOS
Publisher

Enterprise Scheduler

ETL Workflow

R
-

Sy Sy G O
—

Automation Tool / Bot
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\

Information
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Process Timing — Conditional Trigger ’C‘Dé

 Executes bursts only when defined data conditions are met
 Supports exception-based and proactive reporting
» Reduces unnecessary report distribution

APOS

Publlsher : AT e Information
. | Recipients




Process Timing — External Schedule Function

Conditional Trigger with External Schedule Function
« Bursts are triggered by signals from external systems

« Shifts control of execution timing outside Publisher

 Well suited for enterprise and cross-system processes

An Application or Process is
configured to communicate a burst
ID into the specified database

As part of its function,
Application or Process writes

Application
- APOS

r Publisher
Pro::ss / 467

S
e

burst ID details into database.

i MMMM@

Som
&=

Information
Recipients



Process Timing — External Schedule Function w
‘B

Example Use Cases

 Process completion: ETL or reconciliation jobs insert a record when finished, triggering report delivery

 Business workflows: A close, approval, or submission process triggers reports as soon as it completes

« Centralized control: Multiple systems use a shared trigger table to initiate standardized report bursts

Application
= APOS M

7= \" Publisher ... N —
' h 467 ! il Recipients
Process /V L




Agentic Al Integration

‘Next level automation and process orchestration

» Harness agentic Al scenario tracking & monitoring

 Conditional execution based on Al analysis logic

Al driven broadcasts — dynamic selection of reports, recipients, filters
* Unlimited use case possibilities



Agentic Al Integration

++
e i
Agent tracks & monitors a wide When trigger conditions exist,
range of conditions & metrics Agent writes key details into _
Dynamic Recipient Data Dynamic

Recipient Data

Information
Recipients
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Resources

* SCN Blog: (SAP) Enhanced SAC Report Scheduling & Broadcasting
* Video: External Scheduling with APOS Publisher Demonstration
* Video: (SAP) Functions & Limitations of SAC Scheduling & Broadcasting

 Whitepaper: Report Broadcasting Orchestration in Cloud-Based Analytics

» Whitepaper: Analytics Report Broadcasting

* Whitepaper: BEXx Broadcasting Replacement Strategy



https://community.sap.com/t5/technology-blog-posts-by-sap/enhance-sap-analytics-cloud-reporting-with-report-scheduling-and/ba-p/14102660
https://www.apos.com/content/video-apos-publisher-for-cloud-external-scheduling-demo
https://www.apos.com/content/video-steve-bickerton-sac-publications-limitations-report-broadcasting
https://www.apos.com/content/white-paper-report-broadcasting-orchestration-apos-publisher-for-cloud-pdf
https://www.apos.com/content/white-paper-report-broadcasting-orchestration-apos-publisher-for-cloud-pdf
https://www.apos.com/content/white-paper-report-broadcasting-orchestration-apos-publisher-for-cloud-pdf
https://www.apos.com/content/white-paper-analytics-report-broadcasting-pdf
https://www.apos.com/content/white-paper-developing-bex-broadcasting-replacement-strategy-pdf
https://www.apos.com/content/white-paper-developing-bex-broadcasting-replacement-strategy-pdf

Next Steps

Review Solution Resources

Webinar Recording

Discovery Call

Solution Use Case Assessment

Solution Technical Review

Al Brainstorming Session
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Interessieren Sie sich dafur, mehr uber SAP
Analytics Cloud zu erfahren und lhre Erfahrungen
auszutauschen?

Treten Sie noch heute der SAP Analytics Cloud Gruppe bel!
° |

Suchen Sie auf Linkedln nach ,SAP Analytics Cloud (SAC)" |
und senden Sie eine Beitrittsanfrage.




Fragen?

Bitte stellen Sie Inre Fragen im Q&A-Bereich.



@ APOS (raphomate.il

Vielen Dank!

Kontaktieren
Sie uns

WEBSEITE

WWW.apos.com

EMAIL ADDRESSE

info@apos.com

TELEFONNUMMER

(+1) 519 894 2767
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